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Our survey tracks 31.1 million square feet in 272 developments of over 25,000 square feet and 19.2 million square
feet of stand-alone buildings for a total market of 50.3 million square feet. There continues to be a significant
number of smaller strip centers in the market (under 25,000 s f. in size). We estimate there are close to 13.6 million

square feet of these properties in the market.
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The Retail Market

The good news continues for Oklahoma City retail. There is limited
space available to lease, particularly in well-located centers, the local
economy remains healthy, and consumers have money to spend.
As aresult, overall occupancy ticked up in the first half of the year .4
percent, up to 91.6 percent. And, as noted at year-end, centers built
in the last 15 years are over 95 percent occupied.

Retailers’' performance is not uniform though. Discounters continue
to grab a growing share of the market — Five Below, Boot Barn,
Harbor Freight, Dollar General are some of our most active retailers.
The restaurant and fitness categories continue to be active as well.
Given limited new construction, finding places for these expanding
tenants in desired locations is harder. Continued high construction
costs make structuring deals challenging as well. These higher costs,
along with some economic uncertainty, is why the slowest activity
is among smaller, more local tenants. Local tenants often have to
bear more of the cost of their build-out given their lack of credit
quality. Combined with high interest rates, this places additional
financial pressure on the locals.

As we look ahead, expect moderate growth for the remainder of the
year and into 2025. But, there are concerns. The Federal Reserve
Bank has been trying to slow the economy...and it appears to be
working. The resulting higher unemployment and slower wage
growth will temper retail. Consumers who have been on a high the
past three years due both to increased pandemic savings and higher
debt loads are running out of both. All of this creates uncertainty
and lessens consumer confidence, neither of which bodes well for
retail.

Locally, we're in much better shape than some of the rest of the
country. This is reflected in some very exciting ongoing and
planned projects. The first to open will be the high-end mixed-use
OAK, a retail, luxury apartment, hotel, and office project that will
be a hub of activity that our market hasn't seen. OKANA is another
very unique offering that will open in early 2025 very much focused
on entertainment and dining. A slightly smaller version of Tract
30 will open later this year, called The Stacks, bringing a new array
of dining and shopping options to the Yukon market. There are
a number of other planned projects equally exciting, perhaps the
most talked about being the restaurant and entertainment district
to be built adjacent to OU’s new arena at University North Park. All
in all, a number of developers are making big bets on Oklahoma
City Retail.

Three of our biggest retail projects are our regional malls. They
remain a huge driver of retail sales and their success ebbs and flows
like the overall market. Walking through them today gives you a
much different feel than it did 10 years ago. Sooner is the smallest
and has the most vacancy, primarily due to the vacant Sears store
(owned separately from the mall). You notice the vacancy when you
go there and it is beginning to look a little tired. The same is true
of Quail Springs Mall, although they've seen some success the last

few years filling large vacancies with Blue Zoo and Rounds 1. But,
the west upper level of the mall is a bit problematic. Penn Square
remains our premier mall and generates significant traffic and sales
even as it has a few of what you would think of as temporary tenants.
Simon, the mall owner, has entered into a number of relationships
to in essence buy failing tenants, like Forever 21, allowing them stay
open. Expect the look and feel of the malls to continue to change
over time, but we have confidence that Simon and Brookfield
(Sooner & Quail) will do what's needed to evolve with consumer
tastes.

— Jim Parrack, Senior VP
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Retail's Ever-changing Landscape

The retail sectoris facing a multi-faceted array of challenges
that are reshapingits landscape, with labor shortages in the
restaurant industry, changing consumer behaviors, and
retail theft being among the most pressing.

Labor shortages, particularly in the restaurant sector,
have become a critical issue as the industry struggles
to find and retain staff. This shortage impacts service
quality, operational efficiency, and ultimately the customer
experience. Restaurants are often forced to operate with
reduced hours or limited menus, leading to potential
revenue losses and customer dissatisfaction. The challenge
is further compounded by the need to offer competitive
wages and benefits to attract workers, which increases
operational costs.

Changing consumer behaviors add another layer of
complexity to the retail sector. Today's consumers are more
digitally savvy and demand convenience, personalization,
and seamless omnichannel experiences. The shift towards
online shopping and the expectation for fast delivery and
easy returnsrequire retailers to invest heavily in their digital
infrastructure and logistics.

Consumers are also increasingly prioritizing sustainability
and ethical practices, pushing retailers to adapt their supply
chains and product offerings accordingly. Alongside these
challenges, retail theft has seen a concerning rise, driven by
both organized crime and opportunistic theft. This not only
results in direct financial losses but also increases security
and insurance costs. Retailers must implement advanced
security measures and loss prevention strategies to
combat theft, all while maintaining a welcoming shopping
environment. Balancing these diverse challenges demands
innovation, flexibility, and significant investment from the
retail sector.

— George Williams

Innovation + Adaptation

The face of retail has
evolved since the shopping
cart was invented in 1937.
Advances in fechnology

& changing consumer
behaviors are driving this
universal fransformation.

Innovation and Adaption

The face of retail has evolved significantly since the shop-
ping cart was invented in 1937. Advances in technology and
changing consumer behaviors are driving this universal
transformation.

Cybersecurity with Blockchain: Blockchain technology,
known for its security, protects retailers from cyberattacks.
In 2020, the FBI reported over 2000 cyberattacks daily on
American businesses. Rapid blockchain adoption safe-
guards sensitive consumer data. Walmart uses blockchain
for supply chain transparency, ensuring product authentic-
ity and tracking food safety.

AugmentedReality (AR): ARenhancesconsumerinteraction
and sales. Harvard Business Review reported a 25% increase
inreturns due to AR's ability to engage consumers, increase
purchase likelihood, and reduce product returns. lkea and
Sephora are early adopters, allowing customers to 'test
products from home.

Self-Checkout: Self-checkout is increasingly popular.
OnCue has implemented it in mega gas stations, Amazon Go
uses it for seamless shopping, and Kroger's "Kroger Edge"
allows mobile scanning and self-checkout.

Al with Wi-Vi Technology: Artificial intelligence combined
with wi-vi (wirelessvision), tracks consumer movements us-
ing wi-fi signals. Developed for security and inventory man-
agement, it now helps retailers create 3D renderings of con-
sumers and predict future sales. Large retailers like Walmart
and Target have used this technology since 2020.

Less than 100 years after the invention of the shopping cart,
retail is transforming through technology and personalized
consumer experiences. Retailers must embrace these inno-
vations to stay competitive.

— Aaron Diehl



Consumers are Growingly
Eco-Friendly and Eco-conscious

Consumer preferences in today's market are driven by
key factors that reflects the ever-changing societal trends
and technological advancements. One trend in particular
that's growing is the preference for sustainability and moral
consumption. Consumers are more considerate of the
environmental impact of their purchases, creating a demand
for eco-friendly products and packaging.

This change in our society has caused many companies
to adapt quickly and to become more innovative in what
they offer such as, sustainable alternatives, and providing
more recyclable materials, energy-efficient products, and
ethically sourced ingredients. Brands that fall in line with
these values can often gain a competitive edge and create
stronger customer loyalty.

Another important aspect of current consumer preferences
is the significance in convenience and ideal shopping
experiences. With the increase of demand for e-commerce
and digital platforms, consumers expect quick and efficient
transactions, personalized recommendations, and easy
access to product information, much of which is driven by
social media, especially Gen Z, 73% of which utilize social
media to inform their purchasing decisions. Social media
seems to be the new search engine, and I must agree, as | use
it more for that purpose as well. This preference has caused
the development of online retail giants and subscription
services to cater to diverse consumer needs, from groceries
to luxury goods.

Retailers are usinga combination of artificial intelligence and
machine learning to transform how they analyze consumer
behavior and tailor their offerings.. Will the personal
experience of shopping is being missed? Consumers value
efficiency, however they still long for personal connections
aswell. It will be interesting to see the effect of the continued
march of technology and how it changes us.

There is also a significant move towards experiential
consumption over traditional material goods. Current
consumers seem to prioritize experiences such as travel,
dining out, and entertainment, viewing them as investments
in personal well-being and social status, we are seeing more
of this from the Gen Z, and Gen X. We are currently seeing
this in our market with new restaurant concepts providing an
experience as you dine as well as developments like OKANA
and OAK.

— Rosha Wood

RETAIL

in the middle.

Mid-year Retail Trends

1 Sustainable, Eco-friendly Products
Consumers are increasingly prioritizing sustainability,
driving demand for products that are ethically sourced,
environmentally friendly and have minimal impact

in the planet.

2 Health and Wellness

This category includes everything from organic foods

and supplements to fitness equipment and wearable
health tech. The focus is on products that promote physical
and mental well-being.

3 Ethical & Transparent Brands

Consumers are gravitating tfowards brands that
demonstrate transparency in their sourcing, manufacturing
processes, and corporate values. This includes fair frade
products and companies with strong social responsibility
initiatives.

4 Smart Home Technology

Smart home devices such as connected appliances,
security systems, and energy-saving gadgets are
becoming increasingly popular.

5 Personalized Products

Customization allows consumers to tailor products to their
individual preferences, whether it's clothing, accessories,
or even food and beverages.

6 Online Groceries & Meal Kits

The convenience of online shopping extends to groceries
and meal kifs, providing busy consumers with fresh
ingredients and prepared meals delivered to their doorstep.

7 Virtual/Augmented Experiences

Retailers are exploring VR and AR tfechnologies

to create immersive shopping experiences that allow
customers to visualize products and fry them out virtually.

8 Secondhand or Upcycled Goods

There's a growing market for pre-owned items and products
made from recycled materials, driven by concerns about
waste and environmental impact.

9 Subscription Services

From beauty products to meal subscriptions, this model
offers consumers convenience and the excitement of
regularly receiving curated goods.

- Ev Ernst




A Remarkable Shift

There are many ways technology has bridged the gap
in real estate today. From Artificial Intelligence (Al) to
mobile tracking, such technology has helped retailers
and property owners be more successful on a day to day
basis. Real estate professionals can also use Al powered
tools to analyze market conditions, evaluate property
values, and identify invest opportunities with greater
precision.

One of the most common software is Chat GPT which
uses an algorithm that will spit out whatever you need
in seconds. For example, if | were to need to summarize
some of the most recent developments happening in OKC,
| could ask Chat GPT to provide this in a matter of no time.
| could also have it summarize some of the major points
to a lease or contract if it were uploaded and it could
clarify what | think was important. There’s all types of
speculation about what you can and can’t do with Al and
what jobs it might replace. For now, its an increasingly
powerful assistant.

Another common use of technology in retail today is with
mobile tracking. Placer.ai and Alphamap are two among
many software companies that track mobile devices to
help report how much traffic a specific area is getting.
This helps give retailers a great understanding of how
much traffic a specific location gets, the demograph-
ics of that traffic, and patterns, that is, where shoppers
came from and where they went afterwards. Not only is
this productive on the retailer side, but it can also be very
beneficial to property owners as well.

Another use of Al is to see what buildings, buildouts, and
spaces could potentially look like. In the blink of an eye
with todays technology, Al can help paint this picture. You
can literally use software to come up with "whatever” you
want to see, and it will deliver it in seconds. For example,
if you want to design a new restaurant space constructed
from a former coffee shop, you give it with specific crite-
ria and it will ‘build’ it for you. While this is still a bit new,
it will only continue to help us be more productive in de-
livering our clients potential opportunities.

—Jacob Simon

Retail's Dramatic Transformation

When comparing the best retail centers around the coun-
try there are many ways to measure the success of a retail
development - sales per square foot, average lease rate,
dwell time, number of Instagram tags, traffic counts, and
consumer polls among others. Successful retail develop-
ments often hinge on a combination of strategic location,
innovative design and a focus on customer experience.
One standout example is the revitalization of the Seaport
District in Boston. This waterfront area, once an underuti-
lized industrial zone, has been transformed into a vibrant

vlies in its blend of experiential-based retail, featuring
unique shopping and dining experiences that draw both
locals and tourists. Its walkability is a key factor, with
wide pedestrian paths, green spaces, and convenient ac-
cess to public transportation. These elements encourage
longer dwell times, as visitors can easily spend a whole
day exploring the area.

Another exemplary project is the redevelopment of
The Domain in Austin, Texas. Originally a traditional
shopping center, The Domain has evolved into a bustling
urban village with a mix of high-end retailers, trendy
restaurants, office spaces, and residential units. This
development emphasizes the importance of creating a
sense of community and place. Walkability is a central
feature, with well-designed streetscapes and public
spaces that invite people to linger. Additionally, events
and entertainment options are regularly integrated into
the retail environment, enhancing the overall experience
and boosting foot traffic. These successful case studies
demonstrate that modern retail developments thrive
when they prioritize curation of tenants, experiential
elements, walkability, and a holistic approach to
community engagement.

— Girma Moaning

Development Challenges
in Retail's Rural Oklahoma Markets

Developing and leasing commercial real estate in rural
Oklahoma presents distinct challenges compared to
urban environments. The smaller populations in rural
areasresultin fewer potential tenants and longer vacancy
periods, making it more difficult for property owners to
maintain consistent income.

Limited or aging infrastructure, such as road networks,
water treatment plants, and inadequate utilities, create
additional costs for developers. Navigating local zoning
laws and regulations can also lead to potential delays and
increased costs. Understanding and working within these
constraints is crucial. Securing financing for commercial
projects in rural areas is another significant challenge.
Lenders perceive these investments as riskier, resulting
in higher interest rates and stricter lending criteria.

Marketing properties in rural areas requires localized
efforts, building relationships with local business owners,
city & county leaders, and maintaining networking efforts
withregionalandnationaltenants. However, with strategic
planning, close collaboration with municipalities, and
an in-depth understanding of the local market, these
challenges can be successfully managed.

— Brandy Rundel
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he North submarket remains the dominant retail area in the metro anchored by the Memorial Road Corridor and

typically has stable occupancy. At the end of June, vacancy was 8.2 percent relatively unchanged from year-end.

OAK, the mixed-use project, will open in phases starting later this year; the development includes apartments,
a hotel, office as well as a number of new to market retailers.

The other significant new development in the market is Rose Creek Plaza — the Homeland is open and work has started
on a small-shop building. Outparcels are to include a Broadway 10, Hatch and Sidecar. This area, along north May Avenue
and north Portland Avenue is poised to become another major retail corridor given the housing growth and favorable area
demographics, several projects are in the works. In addition, Dick’s House of Sports will open in the second half of the
year along north Pennsylvania and Andretti’s at the Half will follow in 2025.

This submarket contains 7.5 million square feet of space, nearly a quarter of the centers we track in the metro. And over
half of that square footage is along the Memorial Road Corridor. The metros’ two primary malls, Penn Square and Quail
Springs are both located in this submarket and together are 2.23 million square feet.

North Submarket Vacancy North Submarket Absorption
% Vacant SF in Thousands

2020 2020
2021 2021
2022 2022
2023 2023
2024 2024
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MUSE BY LUCCA

LOCATIONS

Spring Creek Village
1389 E 15th St,
Edmond, OK

Penn Square
1901 NW Expressway
OKC, OK

Campus Corner
319 W Boyd St
Norman, OK

@musebylucca / musebylucca.com

Northwest Submarket Vacancy
% VACANT
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northwest

he Northwest Submarket is the smallest submarket we track and is one of the more mature markets.

Vacancy increased slightly to 11.2 from 10.5 percent. It continues to see limited new development and is

more sensitive to the vagaries of the economy. Mayfair Village has started construction on a small multi-
tenant building on the northwest corner of 50th and May and has a few pad sites remaining in their redevelopment.
May Avenue was the original retail corridor for Oklahoma City and continues to be a significant retail presence for
the metro. For many national retailers, this market is their third or fourth choice; as a result, the submarket tends
to have more swings in occupancy. This is reflective of the area demographics and the distressed condition of
some of these properties. The northwest submarket is characterized by established neighborhoods with limited
population growth and relatively unchanged demographics.

Northwest Submarket Absorption

SF in Thousands

2020

2021

2022

2023

2024
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NORTHWEST UPDATED BROKER SPACE SPACE VACANT RATE1 RATE2 ANCHOR TENANTS
Newport Shopping Center Randy Vaillancourt .
2020 26,390 7,858 29.78% 12.00 16.00 Sunshine Laundry
9120 N MacArthur Blvd Avenue CRE
Walnut Village David Box . .
1986/2000 55,515 0 0.00% 13.00 16.00 Leslie's Pool Supplies
12301 N Rockwell Ave Box Real Estate
3625 Center Wil Scofield/Mark Inman/Stuart Graham
1992 55,646 38,162 68.58% 16.00 12.00 Affordable Dentures
3617 - 3651 NW Expressway CBRE/OKLA
Courtyard Plaza Stuart Graham/Mark Inman o o e
6401 NW Expresswiay 1984 CBRE/OKLA 38,998 9,919 25.43% 12.00 16.00 Billy Sims BBQ, Gentle Dental
Market Plaza Stuart Graham/Mark Inman .
1981/1982 152,726 27,974 18.32% 6.00 12.00 Aldi, PetCo, Westlake Hardware
7001 NW Expressway CBRE/OKLA
Silver Springs Pointe Stuart Graham/Mark Inman Wal-Mart, Mattress Firm,
2000 700,000 28,770 4NM% 15.00 20.00
7640 NW Expressway CBRE/OKLA Home Depot
Rockwell Crossi i
ockmel -rossing 1986 Wira Senemar 30,200 9000  29.80% 200 8.00 PizaHut
12100 N Rockwell Ave Churchill Brown Realtors
Brixton Square Ethan Slavin/AJ Tolbert Panera Bread, Clearsight
1985 . 122,042 6,014 4.93% 20.00 14.00
7101 NW Expressway Creek Commercial Realty, LLC Center
2016 NW 39th St Dan Dill .
1973 . 33,408 0 0.00% 12.00 12.00 Goodwill
2016 NW 39th St Dan Dill Property
Council Crossing Elise Lopez Ollie’s Bargain Outlet,
1986/2014 141,700 20,083 14.17% 16.00 14.00 . .
8101 NW Expressway JAH Realty Goodwill, Harbor Freight Tools
Portland Plaza Elise Lopez Great Clips, Wing Stop,
1966 183,312 8,417 4.59% 0.00 0.00 .
NW 39th St & N Portland Ave JAH Realty Jefferson Dental, Colaw Fitness
Rockwell Northwest Elise Lopez Hobby Lobby, Starbucks,
1985/1999 154,944 29,263 18.89% 20.00 15.00 o )
7000 NW Expressway JAH Realty Chick-Fil-A, Burlington
OKC Market Square John D Thomas . .
1983/2000 143,579 12,713 8.85% 10.00 12.00 Family Leisure, Dollar Tree
8400 NW Expressway Marquette Realty Investments
Warr Acres Shops Brock Lytton .
1960/1994 . 34,400 0 0.00% 6.00 7.50 Big Red Shop
NW 50th St & N MacArthur Blvd Moriah Real Estate Company
Cornerstone Crossing David Hartnack/Sam Swanson/Nathan Wilson .
1958/2007 ) 65,285 10,625 16.27% 12.00 9.00 Ocean Dental, City Bites
NW 39th St & N MacArthur Bivd NAI Sullivan Group
Lakeshore Shopping Center David Hartnack/Sam Swanson/Nathan Wilson Academy Sporting Goods,
2002 . 139,447 3,222 2.31% 15.00 15.00 !
4200 NW Expressway NAI Sullivan Group Planet Fitness, Dollar Tree
Market Place OKC Jim Rose . .
1985 . 178,854 16,927 9.46% 18.50 10.00 Life Church, Bike One
5501 NW Expressway Newmark Robinson Park
Peppertree Square Jim Rose .
1984 . 77938 7,493 9.61% 9.00 9.00 AutoZone, My Dentist
6444 NW Expressway Newmark Robinson Park
Rock Center John Cohlmia
1992 . 29,000 4,454 15.36% 14.00 14.00 Farmers Insurance
6714 NW Expressway Newmark Robinson Park
Springbrook Shopping Center Louis Almaraz .
1968 . 50,000 0 0.00% 10.00 12.00 10 Gym Fitness
6207 NW Expressway Newmark Robinson Park
Warwick Plaza 1984 Jim Rose 60,443 1763 292% 1650  9.00 SwissCl
NW 122nd St & N MacArthur Blvd Newmark Robinson Park ’ ’ e ' ) wiss eaners
Lakeshore Shops Owner Managed .
1998 30,000 7,500 25.00% 8.00 10.00 Freedom Pawn, Al's Bicycles
7930 N MacArthur Blvd Owner Managed
MacArthur Shops Owner Managed
. 1983 23,645 3,650 15.44% 9.00 9.00 Deals Outlet
5801 W Britton Rd Owner Managed
Mayfair Village Caleb Hill . ’ .
1948/2022 82,642 3,200 3.87% 25.00 25.00 Michael's, Aldi
NW 50th St & N May Ave Precor Ruffin
Olympia Plaza George Williams
1990/98 . 34,900 25,100 7192% 10.00 8.00 Allstate Insurance
7202 W Hefner Rd Price Edwards and Company
ilbrook Pl G Willi
Quailbrook Plaza 1987 corge Tams 90,228 19,046 21.11% 1500 1500 Mercy Health Center, Phycon
4401 W Memorial Rd Price Edwards and Company
Springdale Shops George Williams
. 1962/2014 . 126,000 21,935 17.41% 10.00 10.00 Dollar General, Super Mercado
NW 50th St & N Meridian Ave Price Edwards and Company
Rockwell Plaza Kevin Donegan Target, PetSmart,
1981/2000 414,507 38,935 9.39% 0.00 0.00
7104 NW Expressway RCG Ventures Ross Dress For Less
Warwick Crossing Christina Vescovo
1995 . 31,804 10,548 33.17% 12.50 30.00
6909 W Hefner Rd Sell Logic
Qak Grove Plaza Terryl Zerby Sprouts, Orange Theory Fitness,
2015 70,249 7,064 10.06% 28.00 28.00
NW 122nd & MacArthur Zerby Interests Mercy GoHealth, Hollywood Feed
NORTHWEST TOTALS 3,377,802 379,635 11.24%
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outhis another submarket that saw improvement the first half of the year with vacancy coming down to 12.5

percent from 13.8 at the end of last year. Hillcrest Plaza saw some of the largest gains with the additions of

several retailers. Sixty percent of vacancy in this submarket is concentrated in seven centers which are older
with some hard to lease obsolete space. Aside from the multi-tenant buildings over 25,000 square feet measured
in this survey, the South submarket includes many stand-alone buildings and smaller centers, particularly along
29th street and 44th street. This type of retail is more concentrated in local tenants who are more susceptible to
variations in the economy and changing consumer tastes.

South Submarket Vacancy South Submarket Absorption
% Vacant SF in Thousands
2020 2020
2021 2021 6.43
2022 2022
2023 2023

2024 2024




BUILT/ TOTAL  AVAIL.
SOUTH UPDATED BROKER SPACE SPACE VACANT RATE1 RATE2 ANCHOR TENANTS
Summit Pointe Plaza Ali Ghaniabadi
2008 . 30,414 2,400 7.89% 17.00 17.00 Louie's, T-Mobil
SW 89th St & S Western Ave Brady Properties oules obile
Charlie PI Ali Ghaniabadi/M Ghaniabadi
arie Haza 2018 thamabaciflason tahaniabadi 24,892 1,572 6.32% 1800  18.00 Club Pilates, Nhinja Sushi
12201 & 12301 S Western Ave Brady's Properties
|-240 Plaza Ali Ghaniabadi . . .
1988 . . 24,500 0 0.00% 12.00 12.00 Atomik Pop! Comics, ProNail
7800 S Western Brady's Properties
Stonebriar Shopping Center Ali Ghaniabadi .
2005 . 30,000 0 0.00% 14.00 12.00 Farmers Insurance, Dental Innovations
13316 S Western Ave Brady's Properties
Towne South Plaza Sue Yoon/Mason Ghanibadi
2004/2010 . 130,000 1,000 0.77% 20.00 13.00 Heartland Dental, Chuck E Cheese
SW 74th St & S Walker Ave Brady's Properties
Westminster Vill Ali Ghaniabadi/M Ghaniabadi
s v 1986 | hamabadiTieson hanishad! 79,500 5,575 701% 1200  10.00 Lumpy's, Bella CapelliSalon
10625 S Western Brady's Properties
800 SW 44th St. Stuart Graham/Mark Inman Westlake Hardware, Auto Zone,
1969/2018 146,207 60,000 41.04% 8.00 18.00
800 SW 44th St. CBRE/OKLA Dollar Tree
Southern Hills Mark Inman/Stuart Graham/Wil Schofield
1964/1990 202,247 64,970 32.12% 6.00 30.00 Northern Tool, Dollar Tree
SW 74th St & S Penn Ave CBRE/OKLA
South Meridian Plaza Ethan Slavin/AJ Tolbert —
L 1983 . 36,100 7,000 19.39% 13.50 13.50 Billy Sims BBQ, Cowboy Cleaners
1025 S Meridian Ave Creek Commercial Realty, LLC
SW 119th Street Marketplace Emily Duncan Belusko/Kendra Streeter Dental Expressions, Cornish
2009 . 28,676 6,000 20.92% 17.50 17.50
801 SW 119th St Fleske Commercial Group Smokehouse
Reding Shopping Center Elise Lopez o La Michoacana, Wing Stop,
Grand Blvd & S Western Ave Bz JAH Realty oeee L e 208 e Dollar General, FAA Credit Union
Kentucky Shops Young Shin o Family Dollar, T&N Wholesale
SW 29th St & S Kentucky Ave e L &S Real Estate R 0 o A o Restaurant Supplies
Country Park Shopping Center Owner Managed o .
5906 S Agnew Ave 197812014 Land Run Cormmercial 24,360 0 0.00% 7.00 7.00 Value Thrift
89'er Plaza Lauren Weyhe o . .
SW 89th St & S Walker Ave 1984 Lauren Weyhe 30,000 1,200 4.00% 6.00 10.00 Flying Eagle Coins
Lightning Creek Square Debra Gutierrez o
8121S Western Ave S Lightning Creek Complex St A S B 2
Mayridge Shopping Center Bob Sullivan o
SW 44th & S May Ave 1956 NAI Sullvan Group 35,083 10,000 28.50% 8.00 8.00 Dollar General
Crest Shopping Center John Cohlmia o
3000 SW 1043k 2012 Newmark Robinson Park 99,000 0 0.00% 19.00 17.50 Crest, Subway, Cox
Economy Square Michael Almaraz/Louis Almaraz o Buy For Less, dd Discount,
SW 29th St & S May Ave AR Newmark Robinson Park AU Ry LExfEr 2100 AU Walgreens, Dollar General
Greenway Plaza fogs ~ JimRose 17251 10,750 OI7% 1600  16.00 Westlake Hard
SW119th St & S Western Ave Newmark Robinson Park ’ ’ e : ’ estiake Mardware
Brookwood North | &I Owner Managed o . L
SW 89th St & S Western Ave 1998 Sy 57,795 0 0.00% 6.00 8.00 China Wok, Chelino's
Hillcrest Shopping Center Owner Managed o Athena Greek, Montoro Mexican
2100 SW 59th St 1A Owner Managed ooy v Doty 0oy o Restaurant, Deals Outlet Bin Store
South Park Henry Tien Nguyen o L
4500 May Ave 1975 Sy 86,848 8,000 9.21% 10.00 5.00 Carniceria El Rodeo #2
Southwestern Plaza Magsood Chaudhry o Family Dollar, Cocino De Mino
6002-6072 S Western Ave ALY Owner Managed Lesdd Y = Y e Mexican Restaurant
240 Penn Park Phase Il Paul Odom Il 9 g
1609 - 1615 Penn Park Bivd 2OIE20IIR o ) Oomilll GonsirctionCe 70,658 2,500 354% 2400 24.00 Conn', Skechers
Palagio Shops Paul Odom |lI o Pizza Hut, Jump Zone,
SW104th St & S Western Ave A0 P.B. Odom Il Construction Co AT S8 LA eislt o McAlister's Deli, Sports Clips
74 South Centre Paul Odom o .
SW 74th St & S Penn Ave VR Paul B. Odom Construction Loy v Doty Loy LY Ireelfing




BUILT/ TOTAL  AVAIL.
SOUTH UPDATED BROKER SPACE SPACE VACANT RATE1 RATE2 ANCHOR TENANTS
Brookwood Shopping Center Rick Pritchett o . .
SW 89th St & S Western Ave 1984/2012 Precor Ruffin 80,615 0 0.00% 14.00 16.00 Planet Fitness, Goodwill, Game HQ
Centre 8400 Rick Pritchett o .
8400 S Western Ave 1984 Precor Ruffin 29,220 5,880 20.12% 12.00 14.00 H&R Block, Valir Health
Crossroads Shopping Center Rick Pritchett o
7100'S 135 Service Rd. 1987 Precor Ruffin 58,871 31,269 53.1% 10.00 10.00 0.00
Greenbriar Square Caleb Hill o .
PO R A 2018 Precor Ruffin 37,200 0 0.00% 18.00 22.00 Sprouts, Great Clips
Walker S Rick Pritchett
alrer Square 1983 cerene 100,430 39,015 3885%  10.00 1200 Supermercado Buy For Less
SW 59th St & S Walker Ave Precor Ruffin
240 Penn Park George Williams
2005 241,831 1,600 0.66% 12.00 24.00 Ross, Michaels, PetS Marshall
1409 W 1-240 Price Edwards and Company ’ ’ SRR S
Airline Shopping Cent: Aaron Diehl
TS S ORRE 1999 eron e 123,065 18,574 1509% 900  13.00 Tom'sTires, El Rodeo Carniceria
3200 SW 29th St Price Edwards and Company
Almonte Square Ev Ernst Planet Fitness, Family Dollar,
1963/2014 . 107,676 35,963 33.40% 0.00 0.00
6100 S May Ave Price Edwards and Company Dollar Tree
Chat S
atendy Square . Girma Moaning/Jacob Simon/Ev Ernst World Fresh Int'l| Market, Panera
SW 104th St & Pennsylvania 2000 . 120,000 10,500 8.75% 18.50 35.00 .
A Price Edwards and Company Bread, Bricktown Brewery
ve
Ev Ernst/Aaron Diehl/G Williams/
Walnut Square 1985 JV Lnss't L 309,023 31,425 1047% 1200 1800 Lot HobbyLobby,
2209 SW 74th St at.:o 1men ’ ’ e ’ ' Green Acres Market, dd's Discount
Price Edwards and Company
W iew C Rosha Wood
esternview tenter 1958/78 osna e 104,000 7,824 752% 1200 1850 Taste of China, Dollar General
7107 S Western Ave Price Edwards and Company
Grant Square fosgig9y 1oy Watson 103,810 7,500 722% 100  1.00 Family Doll
.22% d d mi r
SW 44th St & S Penn Ave Velocity Commercial Real Estate ’ ’ amtly Zete
South Penn Plaza Terry Watson o .
1620 SW 89th St 1984 Velocity Commercial Real Estate 143,407 0 0.00% 12.00 10.00 Panang Thai Restaurant, SuperCuts
Southeast Plaza Terry Watson o SmartSaver, OKC Plaza Latina,
SE 44th St & S High Ave LS Velocity Commercial Real Estate epdeld 7 SR Y ko Family Dollar
Shields Plaza Terryl Zerby o . .
SW 74th & S Shields Blvd 19727201 bl 138,000 0 0.00% 12.00 12.00 Burlington, Harbor Freight
SOUTH TOTALS 3,791,957 472,930 12.47%
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he West-Central market continues to perform well, ending June with 4.6 percent vacancy. Westgate Marketplace,
Yukon Village, The Market at Czech Hall, West End Pointe and the OKC Shoppes are less than 2 percent vacant

each and, taken together, comprise nearly 40 percent of the square footage of the submarket. Stacks, a new
restaurant and boutique shop development, by the Medallion Group, will open later this year, adding restaurants and
a more urban component. The Yukon/Mustang/West OKC area is the fastest growing single family home market in the
metro, even with the rise in interest rates. This growth should continue to fuel retail in the submarket.

The Interstate-40 and Portland area, home to 44 stores, containing over 2.8 million square feet that specialize in
furniture and accessories, remains the hub of furniture sales. The single-family home building boom has slowed due
torising interest rates but the slowdown has yet to affect the occupancy of this specialty corner of the market.

West-Central Submarket Vacancy West-Central Submarket Absorption
% Vacant SF in Thousands

2020 2020 -66.10
2021 2021 ' 54.40
2022 2022 . 82.46
2023 2023

2024 2024 ' 12.99




WEST-CENTRAL Uggﬂ;_:‘g]) BROKER gggg; SPAG; VACANT RATE1 RATE2 ANCHORTENANTS
ggt(;‘g”,fﬂi/h;gﬂ”g (Sl 2016 i':: g:ju”pgRealty 28,250 6,500 23.01% 14.00 14.00  Subway

fgr;‘;“,af;t‘;s:g | 2015/2018 ii::,tT:EFZ;ray Real Estate 30,000 0 0.00%  18.00 JoJo's, Pho Hieu
iﬁ;lh;gmasytze,[‘f;ay Ave 1986 E;ﬁjig:ﬂprises 97,500 1,250 1.28% 12.00 Locke Supply, Swiss Cleaners
T;;Ei;’w:agfh o 2016 g::(ffgrst Commercial Real Estate 92,524 0 0.00% 7.00 700  H&R Block, James Lighting
Ezighg'gji‘: Fépr:‘fkfgl‘vt:’ 1972/2007 @;’;EE”K/E:&“ Graham/Wil Scofield 227630 39972 1756% 1200 2200 Sprouts, Planet Fitness
Z‘gg‘i‘;w;; Jse 1960/1998 (E:trtae'l‘( 22::4 ’::i;’l';e;;t% e 256,250 22109 863% 1000 1200 CrestFoods,dd's Discount

%‘1‘ ,E\?;Iql i'va:" 1974 Eaeyexf:’: Development 82,730 0 0.00% 12.00 8.00  Locke Supply
Lh\/ev';’\gt’:fgf:tf::t‘;*t‘e”:g 2017 é';;g:ﬁ;’gﬁi;‘;z 161,636 1,400 087% 2600 2600 Academy, Ross, Ulta, Petco, Marshalls
fgm (A:Aituyst:l‘:é”;je”te’ 197412015 ﬁ::rrvgv:st';:;n/ Heather Wolf 88,851 3,000 338% 1400 1440 Tractor Supply, Four Star Fitness
:;\g;gsa'l‘v\i::: ;'j“ 1988 i‘;‘:yr;w:r”;':lrt‘y 35,930 950 2.64% 9.42 12.57  State Farm, Bank 2

%“1“;;;3 SC,’\;Z;:Z; J 2001 x:s;’;v?:‘g;"ky 51,488 0 0.00% 1494 156 BitterSweet, Glo Tanning
Aé\:;tngasdefiZtn:R . 2015 IE/;LCGVZ:“é::qmemial R Extate 133,678 1,275 095% 2300 2500 PizzaHut, Stage
:/—v:gtgrga':inéfooks Blvd 2015 E/chevﬁlgnnimemia Real Estate 522,500 6,519 We 20D AST0 E;ﬁless SN Cab T
;‘g;‘gs,‘\’; ;\Zr: i Ave 1982 "NA::‘;Z'r/:'Fgr;Zson Park 26,500 0 0.00% 15.00 15.00  Ci Ci's Pizza, Jackson Hewitt
:%ZSJT:;:F"?ZVE 2002 8::: x:::g:j 26,000 0 0.00% 5.00 900  Digit, Bad Granny's Bazaar
o 00 0 oo oo ogo [l
Bar o oo om0 omelmmee
;L'fé;'if\é:'uem“ Road 1970/2012 8::: m:::g:j 24,565 0 0.00% 4.00 8.00 Omega Health Foods

o0 0 oo 4 om Stk
F;gég,f ;S:i:v"ef;z;er 1994 gz:z m:::g:j 25,308 0 0.00% 3.50 0.00  Well Club

Zes"c;k\ 4527 NW 10t 1958/2017 gj::j?::;'; 33,100 4,500 13.60% 10.00 1200 Liberty Tax, Assist Wireless

E‘: gp ';;auit(j‘;:fka’:y 2015 gz:z m:::g:j 36,000 0 0.00% 1800  18.00 PieFive Pizza, Great Nations Bank
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39th Street Mural by Armando Ortiz
@armandooriginals

WEST-CENTRAL umﬂn BROKER gggg; gﬁg‘é VACANT RATE1 RATE2 ANCHOR TENANTS
Xgegtspls\iz:;'::s y 2000 8::: x::zgz: 25,680 0 0.00% 1000 1200 Subway, Hunan Express

r‘/xﬁ:‘; ;i,'\'fgickwe” Ave 1964 8:::: mz:z::j 93,270 0 0.00% 5.00 5.00  Family Dollar, Builders Warehouse
7o0s 0 ooot w0 oo SeFemierdteDmiun ol
\3"12' OR,‘\’lg;:tFl’::; Z'j:a 1982 8:::: mz:z::j 160,000 0 0.00% 4.00 6.00  Oriental Imports
zl;f;§2°sppcfr:2‘l‘|';i Creek  1986/2000 ;:::E'::fn”fc/ialk;e:'ziz 27,436 6,410 23.36% 10.50 RO K Emrsders

IZV:\';OCQ I:lhl\u/\rai,:iirf Er\zg e 1997 ﬁ:anB\i'veﬁds and Company 60,472 1,900 Sty 0 e gt::;t:z«z::ges:t:z;nt
22;’;7\"2';:?&' Ave 1965 ;\:Z“E'jf:r'sz:’diﬂispany 40,736 4,470 1097% 17.50 1750  CVS, Shartel Cafe
ﬁg’;g:fg‘i“éf:;:;v J 2005 S:::;j(g:ii"ers & Company 211,500 7,500 355% 1400  16.00 Dollar Tree, Gamestop, Cato
g:%(::f_lztg & Council R 2011 ?’:: i 394,240 16,753 425% 3000  14.00 Nike, Polo, Coach, Michael Kors

WEST-CENTRAL TOTALS 4,921,520 227,840 4.63%




Mural by Jules Muck
@muckrock

he Moore-Norman market saw some general improvement over the first half of the year with vacancy declining

to 7.3 percent. This submarket benefits from the trend of national tenants wanting to locate along interstates.

The heart of this submarket for retail is the Interstate 35 corridor in Moore & Norman. The demographic
fundamentals of this submarket are strong, keeping the centers relatively full. University Town Center is marketing its
third phase, but no construction has started yet. The OU stadium project at University Town Center appears to be on
track with City approval anticipated later in the year. As envisioned, it will include a retail/entertainment component.
The former Sears at Sooner Mall and a portion of the former Hemispheres at Fritts Farm remain vacant, but there
aren’t many sizable spaces in the market that are available. Overall, the market is healthy and a preferred location
for retailers.

Moore-Norman Submarket Absorption Moore-Norman Submarket Vacancy
SF in Thousands % Vacant

2020 . 22.69 2020
2021 2021
2022 2022
2023 2023
2024 ’ N 2024
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Moore/Norman

MOORE-NORMAN u?gﬁln BROKER ESXQQ 1;\;2&. VACANT RATE1 RATE2 ANCHOR TENANTS
19th & Pt Blv, 25 poemeCRE 4914 2200  133% 2900 1800 g SMTe
S M S o 7009 B es 50,000 0 000% 800 1000 PPN o
$3°(§’(‘)”;l°?nf;’:tsai;‘e€Dr 1986/1989 ’S'rﬁyh:gf:;:r'g‘:‘:s°” Clrenieael 116,400 10,135 871% 1400  12.00 Dominos Piza
SNllgial_:asft & N Eastern Ave 1985 g:ir:gl'l\_tegtar Realty e v QU SHEY L IS::\r,neill'l/eaDFo’TI::niturey
D o 1976/1999 g";‘;t;g%fg;e"r:{es S1,569 98,234  19.20%  38.00  0.00 Eli'(']‘"’e"ése’:tcpe””ey’
%;ZB@"‘N‘::; Retall Center 2016 Sart Braham/Mark Inman 24331 2,800 151%  23.00  23.50 PubW, SuperCuts
Hleimanioqudie 1999 MaikilnmaniStuannGraham 93,000 3,750 4.03%  19.00  13.00 Homeland, Westlake Hardware
12th Ave SE & E Alameda St CBRE/OKLA g g ’
E;rok\ivéoglﬁj Noble Parkway e (S:tgaRrE/GOrla(}‘l‘j&n/Mark Inmen 375,000 34,655 9.24% 12.00 28.00 E::g:a%t[\l;::,
Rivervalk Centre 2000 Rhark Inman/Stuart Graham 165,665 5,060 3.05% 2500  25.00 Kohls, Gamestop, Urban Air
Shopsat Moore 20070014 Pharklnmen/Btuart Graham 568,679 24,901 438% 000  0.00 ﬁzfl;;ifx;"' Best Buy,
f"‘;g’ggwg‘gfﬁgtte' 2005 (E:trzzriﬂiﬁ‘ﬁ;::b;;lw e 35,000 0 0.00%  16.00 McAlester's, Mazzio's Pizzs
é:itzjes;gggiﬁ:::; St 1985 E:Ziltay%::‘n:ercial Realty eras iemte leaa e o ?:;Evc:;’n':\;\iiillgi::nzoc)h’
%'ggd_”"fgoiegagfj:g:;’y 2005 E‘;E'i‘tly(':‘*;ﬁ‘r’ns:r\c"i’;‘l‘;ealty 50964 7980  15.66% 1550 1550 OSSPT,S&S Pools
%c%djg;/smsa\%%h . 200612014 II;/LauriI;yHé,:renmercialRealty 31,972 1,950 610% 2000  20.00 greers Therapyin Motion,
ggm“éfng‘:rs*‘°Ps 1911/1993 E;Zi'fyAé:Tn:erdal Fertin 225,000 1,702 076% 1500 2150 Louie’s, Lucca
Sastmoor Shopping Center 2006 II;/LauriI;yHg:renmercial Fertin 25,508 0 0.00% 1500  19.00 gl"e'f’erlaf:”é:’u"nfy“mz{;h Dest,
2205 Mam St 985 ity Commercial Realty 33,753 0 000% 1600 R Ao o
R e Ave SW worpore  Sevadrtman 24,000 7198 2999% 1700  20.00 Juan Del Fuego, Thawan Thai
ve quity Commercial Realty
;?évtirgaekgwp/lagz‘aw Main St L (EE:ZiltayAé;r;ar:ercial Realty 68,440 18,080 26.42% 12.00 20.00 EZZE;ASF;':: N
E:E)llg)lv\\;\(;oﬁn%::\;?t 1964 EQ%ERF;F;;M” 127,600 4,400 3.45%  0.00  0.00 Homeland, Dollar Tree
SR ov S RO o000 70 2005 950 950 smawen
gézzrg?léggoeﬁiice Rd 2006 E[;ikl:elecsiiwmercial Group el o 0.00% e A"/'\i:::fili?:g)’ S
g{/i\;ﬁs‘?'t:srg:reet & Telephone Rd 2006/2012/2021 ‘IJ:T-T;: E;I:: 540,824 19,700 3.64% 24.00 26.00 gz;:f;?:&g?ﬁ:?;\gton
g‘zﬂﬁvﬁﬁggﬁ'gf Center 197512010 SeradCambe 21,000 0 0.00% 1400 000 AmerengMeCal,
?E,gjl"(t ggéaB Classen Blvd 2006 acétBt '(;'::\f:ercial Real Estate Jofen v Ul 1200 e g:ivovaearing Aid Center
Center on Main 1965 Heather O Connel 60,000 0 000% 000  0.00 Firestone
A R 025 0 oom a0 su Do
583}%%3'25?& 1983 [roy Humphrey | 25,500 0 0.00%  17.00  16.00 City Bites, Cayman's
RO 0 Sl W pgo  s30 730 w00 2000 Shniee o
o oo DB Nty s uh 1400 3100 Kl ot
e 2004 R 34,000 0O  000% 1000  14.00 HomeCreations
ﬁ‘);thP;;‘;O‘jaza 1960 Quner mz:zgzj 37,000 0 0.00% 800  12.00 Liquor Market
N St o BN Brondmay St 1966 Gl M 50,000 0 000% M50 1257 yove e e
gg%”ze'ﬁﬁ'v‘z%(x”tef wgapor My ::::;Sre”era'Ma”ager 31,558 1,500 475%  13.00  16.00 Sooner Bowling Center
;Zih"";i,[}\g:”stfr 2005 8;”:jﬁ§i;ger s el 106,307 0 0.00%  9.00  0.00 Hobby Lobby, Mardel's
’g‘gg ﬁilt\xo(;‘:;‘t;vre' 196311998 Rick Pritchett 181,894 22,352 1229%  1M.00 1100 ubermercadosMorelos
g;éggi'ggpgfjerwalk o 2000 Rick Pritchett 26939 12795  47.50%  20.00  18.00 The UPS Store, Tropical Cafe
Qf‘;“;fjgg‘grg Alsrmeda St 1984 Aeron el G 93,858 25852  27.54%  16.00  10.00 Planet Fitness, Dollar Tree
Egiﬁli‘jmv\\?igaé\f Robineon St 1985 Aeron el G 154,374 52,463  3398%  16.00  22.00 Chicos, Loft, Louies, Pub W
}’;’855 Pﬁgﬁ?;,@ﬁizgvecenter 1980 ﬁ:z‘;"’E‘gV;:ikan T 40,898 5,500 13.45%  1.00  13.50 FourStarFitness
AB0 SR Pt 20) o 45070 14092 3127% 1800  18.00 [ImsIR I e
MOORE-NORMAN TOTALS 5,724,696 415,971 7.27%



he Edmond market was stable over the first six months of the year, ending June at 8.3 percent compared to 8.1

percent at year-end. Demographics, particularly incomes and disposable spending, remain strong and it continues

to be a desired market for retailers. The larger centers that make up the heart of Edmond retail generally remain
full. Growth will be centered in planned centers along Interstate 35. This north Interstate 35 corridor will ultimately be a
major retail corridor as housing density increases in east Edmond. Anumber of national tenants are looking in this corridor;
it's a matter of time before a project for them comes together.

Edmond Submarket Vacancy Edmond Submarket Absorption
% Vacant SF in Thousands

2020 1.9 2020
2021 11.04 2021
2022 9.73 2022
2023 8.67 2023

2024 8.67 2024



https://www.instagram.com/madresbrunchofficial

EDMOND Uggﬂ:l'.réD BROKER gg:glé ‘g‘;ﬁg‘é VACANT RATE1 RATE2 ANCHOR TENANTS
oS rene 20 G
\'fj'éyd:':‘;z R &S Kelly Ave 198472011 Et::l?iﬁ”ﬁﬂ;'%i’;ty LLc 86,427 14,861 1719%  10.00  15.00 10Gym, Good Stuff
§gggpfzi;:1(6:};egf;::tiijege 2018 Etr:ael 22:1nmercia| Realty, LLC 27,493 0 0.00% 26.00 Joey's Cafe
o s S0 0 000 700 3200 UpinGrsey
o oo
\'?VEBZ";:::‘;JZSKelly Ave 1999 E’:ig';’;dg;”ey Company 108,000 1,200 111%  14.00  14.00 Hobby Lobby, Los Arcos
E“zy:;‘tsf;“:lr;ryant e 1973/1992 JE:T_T ;‘;zr:y 272,135 8,054 296%  28.00  18.00 E::t’e(j'ﬁri“y’ Party City,
5;;“3"?8'5:::;25‘? 2003 JE/!E ;‘;F;thy 71,218 19995  28.08% 0.00 0.00 On the Border, T-Mobile, Regus
s o oo teso  ass Gulemmn
g:‘;)'zgjs\g”sagzulevar st 1985 QZTSS:;::\/Z::::"W"S°" 36,173 12,215 33.77% 1.00 11.00 Irish Realty
A g 2010 m“l";all'fg:kgzrpswa”“’”/N"‘”‘"‘”W””” 22975 4608  20.06% 2600  26.00 Chipotle, Mattress Firm, Beltone
g;f‘;x’jg“;oa dway 1977 mij:fa'j;f’i'::::pca"r';'mia 61,524 4,835 7.86% 18.00  25.00 Edmond Music
g;‘:\j‘éfg”stgrsy:ﬁsme 1986 ﬁ:;f;t'giinson Park 26,500 1,125 4.25% 15.00 15.00 Jimmy John's, All American Pizza
zggio&sB;:J::fd 1982 (L)ejf:rg:/{anage J 49,400 0 0.00% 10.00 15.00 Mardel's
ng’:ig;ﬁ:zd&mantﬁe 2014 g::::x::zg:: 107,944 0 0.00% 18.00 0.00 Kohl's, Dollar Tree
f;%rz)aISRli(ii?i\}:/Oeppingcenter 1986 ‘Iialziyg‘:nilemyercial Real Estate 35,000 9,524 27.21% 15.00 12.00 :?1:31/:'iag:zel,)\o/:;.ijrsls:;srir:ael?herapy
gg;g”;a:r;”;e Ave 2007 gr::z:g"ua;anged 25,215 0 0.00% 20.00 15.00 Paper Arts, Joey's Cafe
ZDSggnVJ]glaa:;orth R 2004 S::;gsd\:vva”r':;“a;d Company 29,962 4,900 16.35% 13.00 13.00 Sports Clips, H&R Block
o5 pErmles Gt gaeq s 8700 1200 te0o i eneConis
e bty Pot00s SEeCmmimiGmloietgozs gm0 s 00 oo peibedvi
s e
I 7 10000 030 1600 2200 e Negieled
;:?W:_gt;;:‘oti:ze Road 2016 S::gg; d\'v\vla”r':s“;; 4 Company 26,802 0 0.00% 24.00  22.00 Ortho Plus, Great Clips
o0s EECee I beeb ST o000 78 s 700 2200 parllt A
:ngSiZT|UZ§:°PP‘”gce”t” 2003 TReori-k“P'mPer';Gr:upHodgeICarla"" 43,763 5600  12.80%  13.00  15.00 Dance Makers
;)2&‘(‘;18\,:/";5:2:?;;?&“” 1982/2016 \?vrigns:;r’:;rﬁes 86,711 1,241 143% 1500  10.00 Planet Fitness, Salvation Army
E’;ijity Plaza 2000  53m Washington 400,000 0  000% 1400  16.00 Target Super Center, Lowe's

nd St & S Bryant Ave Xcess LLC
E 200 St &N Santa Fe Ave T 3200 16800 5385% 1800 000 ZoEL

EDMOND TOTALS 2,935,155 254,507 8.67%



his submarket has long led the metro in vacancy
but is starting to see some retail momentum.
Vacancy in June was 10.5 percent, a significant
improvement from the 12.2 percent at year-end. Most
of the retail growth in this market since the development

of Sooner Ro

small centers. While there still is a significant amount of
older product in the market, some of it is being repurposed

and the mar

older centers, like Choctaw Plaza and Del Crest, have led
the improvement. The condemnation of Heritage Park Mall

continues; it

by the City by year-end.
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se has been stand-alone buildings and a few

ket’s demographics are improving. Several

is anticipated that it will be owned outright
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EASTERN OK COUNTY Uggfﬁll) BROKER gg}élﬁ gﬁchz-:' VACANT RATE1 RATE2 ANCHOR TENANTS
?&“Lﬁgfug’l\:s”‘étﬂ'“e 1984 oot Srebemlerk nman/ Wil Scofiel 35,765 8715  2437%  20.00 1500  CrestFoods, Dollar Tree
Ezlocgysir:::g% 2012 f;;gégz‘_a:/ Mark Inman 24,200 2,400 992% 2250 2250  Ted's Cafe Escondido, The Garage
2N3EF;°3S: dP;Z; N Post Rd 1986 E'“reLkTERgE“’AJ Tolbert/Ethan Slavin 35,000 4,080  11.66% 1000 10.00  Bibbs BBQ, 23 Post Pawn
ﬂg'gg’ X:'r'aDg:Pot Blvd 197412015 'E’;a:i‘:yHg:fnmerdal Realty 86,652 17738 20.47% 6.00  13.50  LosVacqueros
B%Cgesr Ei‘:"thrpot Blvd 1982 ﬁf::iij;f;‘:y”/ Heather Wolf 36,365 12,268 33.74% 700  13.00  Fedex, Red River Credit
SDIi;kSS;:‘SPt 'ZE‘S Post R 1978/1980 f\;\’;tee‘::Business Investments 34,900 0  0.00% 8.00  0.00  Shape Fitness
;JI;SW;EF:';E o 195812006 yia o gt e Wien 494,033 sa854  2827% 1200 16.00 ti:isl;"”s Family Dollar, Locke
Eg'g:sgzt:isylane 195712016 EATZUGN;’SGT;LJWP’N"“W' 59,000 19,689  3337% 600 1000 DollarTree
;g'gges%ajuz:‘a‘fg;‘j Center 1981 m:‘;s;‘éa:mmmial 27,500 6,000  21.82% 1200 800  PapaJohn's Pizza
ﬁzsggﬁe,v\sizzzgl"g@e”ter 1965 8&::: m:zg:g 51,520 38175  7410% 700 800  Queen'sBeauty Supply
SE%V:EYS':';’; Air Depot Blvd 1985 éi::?&:;:“gi;" 87,512 2,000 2.29% 700 1500  Ollie's Outlet, Dollar Tree
sps o oom  ac0 a0 Gmbdm o
gg“;'giﬁ’tfisﬁif”ter 1966 82::: mz:zz:j 51,200 0 0.00% 500 700  Tom'sTires, Karen's Treasures
3P;E)kOE§;ti:sglake o 1993 83::: m:zz:j 38,399 0 0.00% 300 800  DivaBeauty Supply
NESenaN Koas s Juer e 38,000 0  000% 450 450 BeautyTown
EOSQ:; /,Z\\l/a:thPE::ner Rd 1995 8x::m:::§:j 63,063 2,000 317% 8.00  10.00  Chelino's
;‘;’g;‘ ;téj%tti';a 1960 8&::: x::zgz: 33,000 0 0.00% 6.00  0.00 Dollar General
fmashorpraCorte gy Qo e 000 0 000 se0 oo St
s,
SDE|1§tr:s8t( lc_Z’ger 1957/2016 E:;a;dg dF:V‘;':jiH d Company 95,563 9,180 9.61%  19.00  16.00  Harbor Freight, Peak
E°¥an 23: EZ iﬁ'néeerpot 1966/1989 EV.Er”ESj“"’?b SZ“(‘:’” 133,916 1,500 112% 1200  16.00 2"55' Big Lots, Westlake Hardware,
Ao rice Edwards and Company aron's
SNPEE;ZSS?Z‘E'SP“CH Rd 2000 gme;f:;::‘ij 40,000 0  0.00% 5.00 7.00  Spencer Food Mart
2;"1”5‘“12(°;i0ner Rosd 2016/2019 gh:P“‘go:;a’:: WeirlJacob Logsdon 496,988 2800  056% 1200 2500  Hobby Lobby, Burlington, Academy
;"sz"g(t::gtteé?a;fr Depot Bivd 2005 Egiifr‘;:jx:ment 795,000 30,000 377%  24.00 0.00  Target, Lowe's, Kohl's
7l e o Prr
EASTERN OK TOTALS 3,007,020 316,597  10.53%




Art at DNA Galleries
Artist Unknown | Photo by Lindsey Torres
dnagalleries.com/@dnagalleries



https://dnagalleries.com/
https://www.instagram.com/dnagalleries/

Metro OKC Shopping Center Investment Sales
Property Location Submarket SF Sale Price $/PSF Sale Date
Penn Crossing 2101-2137 NW 23rd St Northwest 102,500 $10,060,500.00 $98.15 1/23/24
Springdale Shopping Center 4403-4493 NW 50th Northwest 126,305 $7,500,000.00 $59.38 3/18/24
Northeast Town Center 1148 NE 36th St Northeast 93,537 $2,874,918.00 $30.74 5/14/24
Spencer SC 8467 NE 23rd St Northeast 20,166 $1,404,753.00 $69.66 5/14/24
Uptown Town Center 7505 SE 15th St Northeast 198,467 $8,250,000.00 $41.57 5/14/24
Summit Pointe Plaza 9101 S Western Ave South 34,674 $7,250,000.00  $209.09 5/29/24
Courtyard Plaza 6401 NW Expressway Northwest 39,080 $4,780,000.00 $122.31 1/24




Investment Sales

nvestment sales continue to be sluggish both locally and

nationally as the result of continued high interest rates and the

corresponding higher capitalization rates. For much of the last
18 months, there’s been a feelingamong many sellers that interest
rates were coming down, causing them to delay plans in hopes of
higher prices. But, as we all know, interest rates have remained
stubbornly high as economic growth continues and the Federal
Reserve Bank is still prioritizing controlling inflation.

We're starting to see a few more sales as investors are becoming
more comfortable with the idea that interest rates are going to be
higher than expected for a while. It’s also helped that capitalization
rates have notincreased as much as interest went up, so property
values have not declined as significantly as you might have thought
they would.

The seven sales during the first half of the year are interesting in
that the sellers are primarily individual investors adjusting their
portfolios for various reasons or sales for estate planning purposes.
So, while the first half of the year almost doubled the sales volume
of last year, it's hard to determine if it’s a trend that will continue
given the motivations of the sellers. But, given the combination
of stabilized rates, a seemingly healthy local economy, and the
natural lifecycle of investments, it is anticipated that there will be
more transaction activity in the year ahead.

Jim Parrack, Senior VP
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